Workshop
User Experience Design Il

Day 6 - UX Tools & Methods
Session 1 - Storyboarding

Lecturer: Alexander Wiethoft
Tutorials and Organization: Fiona Draxler & Steeven Salazar

External Lecturers: Marin Zec (TUM)
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Agenda Day 6

09:15 - Storyboarding Intro

09:30 - Storyboarding Breakout Session
11:00 - Storyboard Presentation

12:00 - Lunch Break

13:00 - Video Prototyping Intro

13:45 - ldea Refinement & Video Prototyping
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Storyboards

https://image.slidesharecdn.com/uxinanutshellv3-yingjiang-150320183711-conversion-gate01/95/ux-in-a-nutshell-24-638.jpg 7cb=1426878455



Elaboration

rauio Reduction
opportunity seeking

decision-making



The creative process.




SKETCHING IS...

EXPLORATORY

Design Prototyping

"Brarching Exploration” "Incremental terative refinement”

B Duton, Shetch g Wit Laparences

https://image.slidesharecdn.com/uxsketchingworkshop-130820172011-phpapp01/95/user-experience-sketching-for-lean-and-agile-teams-10-638.jpg?cb=1395049061
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http://cdn.artofthetitle.com/assets/resized/sm/upload/tr/cy/na/tv/sp_Board_Example-0-1280-0-1024.jpg



sby.com/wp-content/uploads/2010/12/storyboard01.jpg

http://demo.eddycro



Methods from Movie-
making....
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http://akvis.com/img/examples/sketch/create-storyboard/ready-storyboard.jpg



.... In Current UX Practice



Extreme long shot
(wide shot)

A view showing details of
the setting, location, etc.

Long shot
Showing the full height
of a person,

Point of view shot
(POV)

Seeing everything
that a person sees
themselves

Medium shot
Shows a person’s head
anc shoulders.

Over-the-shoulder shot
Looking over the shoulder
of a person,

Close-up

such as showing details of
a user interface a device
the person is holcing



Examples:
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http://freshpractices.com/wp-content/uploads/2016/06/storyboards03.jpg
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FIGURE 5.6
An example of a storyDoard.

https://s-media-cache-ak0.pinimg.com/originals/d7/46/6d/d7466d069598c8101f90f44c0117123a.png




Storyboards

What?

Storyboards are the basis to understand
a solution within the world of your users.
It adds real-world contexts that involve
place, people, and other potentially
informative ambient artefacts to an
identified process of your solution.



Storyboards

Why?

Storyboards enable to learn about
unexpected things, and embedding that
context into your design efforts helps
keep them grounded in the reality
of the users’ lives.

Further it lets you focus on the core aspects
of a process.



1 ) Storyboard Outline

Shows events in order as they

Chronological ST

Takes the audience on a journey

Narrative trough a flowing presentation

States the problem, the why’s, your

Problem/Solution solution, and a summary

States the cause and explains the
Cause/Effect offect(s)

Source: [1]



2) Storyboard Outline Format

Introduction

Body Outline Format

Conclusion

Source: [1]



Storyboards

Guidelines
Be simple! Use your Storyboard as a basis
and sketch out six key aspects (frames)
you need to show.

Communicate what your idea is about.
Focus on one or two core solutions and tell
your audience about the impact your idea

has and when it will be used best.



BREAKOUT SESSION
now-11:00

prepare 3 Storyboards based on
your ldeas in split teams of 2-3
Give a short presentation at

11a.m. (5min) on your ideas and
get feedback from your peers
(6 Thinking Hats)



De Bono‘s 6 Thinking Hats let team members slide into specific roles
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Process
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